Celebrating 25 Years

Building and Launching Your
Facility Brand




BRAND? WE HAVE A BRAND?

Our Agenda

NIKESTORE

‘"ﬁ; Analyze Your Current Brand

Shop online

@éﬂf “Who” are You in the Market

Innovative ways to Launch Your Brand
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http://en.wikipedia.org/wiki/File:Coca-Cola_logo.svg
http://lt.dell.com/lt/lt.aspx?CID=39984&LID=1024174&DGC=IR&DGSeg=GEN&DURL=http://www.dell.com

WHAT'S THE MESSAGE?
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’m lovin’ it

qrrms  Alistate.

®What do they want you to know?
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WHAT’S YOUR STORAGE BUSINESS BRAND?

BWhat message does the public receive
when they see and hear about your
facility?

EAre you sending the right message to
potential tenants?
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https://www.netflix.com/

WHAT BRAND DO THEY SEE?

Quick Exercise - Take 3
o Write your current brand message. B¢ Hownest!

oNow write what your customers perceive to be your
brand. Be Hownester!

aNow write what you want them to see!
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®"Who are we?
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®Who do we want to be?
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SO WHO AM | IN THE MARKET?

=Building Your Brand

JName
Features & Benefits “"i
QPricing i,
mUniqueness
mDifferentiation

BEWhat Influences our Customers?
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INNOVATION = EASY AS A,B,C

Marketing Message in 20 words or less!

S

Builds your Brand, Recognition and Reputation
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HOW DO | BRAND? (A)

JPackaging
Color
Location
Sighage
Co-Brand

JLogo
Professional
Designh with Brand in Mind
First Test it out with Customers
Copyright / Trademark
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HOW TO | BRAND? (B)

JPromotion WE PLOGISTICS
JDoes it fit

JEasy to Understand
JGet others to Talk

JPublic Relations
JFree Advertising

JIf in Print = Truth
_1Community Focus

JEvent Focus TARGET
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HOW TO | BRAND? (C)

JAdvertising & Media

ls it really “Free” Y h
Expensive can be Cheap Ou u
dPartners

IDigital Media
Tried and True = Referrals @ ‘

Google ap

o
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(JHave a Plan




THE RIGHT BRAND BRINGS

ISales JCustomer Loyalty
"Repeat business ="Referrals
"*New customers *Reduced Costs
=Partners "|Increased Market
="|[ncreased Market presence
Share "Recognition
"More profit =Reputation

&
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